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	Icon
	Description
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	Practice activity
Learning activities help you to gain a clear understanding of the content in this resource. It is important for you to complete these activities, as they will enhance your learning. The activities will prepare you for assessments.
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	Collaboration
You will have opportunities to collaborate with others during your study. This could involve group activities such as mini projects or discussions that will enable you to explore and expand your understanding of the content. 
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	Self-check
An activity that allows you to check your learning progress. The self-check activity gives you the opportunity to identify areas of learning where you could improve. If you identify these, you could review the relevant content or activities.
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	Resources (required and suggested)
Additional resources throughout this workbook such as chapters from textbooks, online articles, videos etc. These are supplementary resources, which will enhance your learning experience and may help you complete the unit.
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	Assessment task
At different stages throughout the workbook, after you have completed the readings and activities, you may be prompted to complete one or more of your assessment tasks.
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	Video
Videos will give you a deeper insight into the content covered in this workbook. If you are working from a printed version, you will need to look these up using the URL provided.



[bookmark: _Toc22896767]Getting started 
[bookmark: _Toc22896768]What will I learn by completing this workbook? 
This workbook has been developed for the units ICTWEB302 Build simple websites using commercial programs and BSBEBU401 Review and maintain a website. 
Successfully completing these units of competency will give you the skills and knowledge to build and maintain simple websites using web authoring tools.
By completing the first five topics in this workbook, you will learn about creating websites using a web authoring tool. Later topics will include testing and maintaining websites. You will review and update websites throughout the workbook. The web authoring tool used to complete activities in this workbook is Dreamweaver. However, your teacher may suggest a different web authoring tool to use in completing the examples and activities in this workbook.
Each topic includes opportunities to check your progress and understanding as well as activities that will help you to complete the formal assessments.  
The activities throughout this resource will assist you in your learning. These activities don’t form a part of your final assessment, however they’ll contribute to your understanding of each topic area.
[bookmark: _Hlk10115583]There are eight topics to complete within this workbook. They are: 
Plan a website
Create and save files
Add content to web pages
Organise content on web pages
Create simple navigation
Test websites
Review a website
Maintain a website.
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[bookmark: _Toc518640492][bookmark: _Toc22896769]Topic 1: Plan a website
 


[bookmark: _Toc22896770]1.1 Overview
Most websites are created using an authoring tool. There are many available authoring tools to use. Some authoring tools use WYSIWYG (what you see is what you get) interfaces to allow users to easily manipulate and configure assets, using familiar visual metaphors to create websites, which reduce technical overhead in website creation. 
Web authoring tools are software applications that can be used to create or modify web content. They’re designed to allow users with lower level web design skills to author websites. Some authoring tools can allow an untrained user to start using a tool to edit and build websites within minutes.
Most authoring tools base a major part of their value on automating time-consuming tasks, optimising workflows, and generally offering a more streamlined and efficient approach to the authoring process by using things like templates. 
Templates allow an experienced designer to set up the site’s design and content areas and allow a lower-skilled user to add content at a later date without causing the degradation of the site’s design and quality.
This topic will look at the different web authoring tools available and how to configure a web authoring tool for website development. 
In this topic you will learn about:
what to do before you start
markup languages
types of web authoring tools
setting preferences for a web authoring tool.
[bookmark: _Toc22896771][bookmark: _Toc5624792]1.2 Before you start
[bookmark: _Toc22896772]Understanding requirements
An important part of building and maintaining any website is to understand the client and organisational requirements so that you can deliver what they want. This may include things like using specific colours and fonts (do they have an organisational style guide?) or displaying correctly in specific browsers. Who will be updating and maintaining the website? Will they need you to use a specific web authoring tool, so that they can maintain it themselves, or will you be maintaining it?
	[image: ]	Resources
[bookmark: _Toc22896773]Additional resources on client requirements
Read the article The 10 Questions You MUST Ask Your Client Before Designing Their Website to learn more about understanding client requirements.
[bookmark: _Toc22215628][bookmark: _Toc22813245][bookmark: _Toc22896774]Planning tasks
At work, you have a responsibility to deliver the work expected of you, to the required standard and within the required timeframe; this is what your employers employ you to do. In some circumstances, an employee has no control over what they do and when they do it – employees working on a production line in a factory, for example, have their work schedule dictated to them by the pace of the production line they are working on. 
In a different context, such as ICT support, employees may have varying degrees of flexibility in terms of how they decide which tasks to perform and when. In some circumstances, it won’t matter the precise order in which tasks are completed, so long as they’re completed to the required standard and deadline. This is one of the factors that can be motivating in a job role – the freedom and ability to decide when to complete individual tasks. 
In other cases, the task order will matter and it’s important to know how to sequence those tasks appropriately. This is where it’s important to be able to access the organisation’s policies and procedures so that you have this understanding and knowledge.
Having established an understanding of what’s to be done in the work role, you should assess and prioritise your workload. This will help you plan your tasks to ensure that the most important or urgent priorities are tackled first and that time-sensitive activities are completed within the required timeframe. A useful place to start is with a to-do list. This is simply a list of tasks that are to be completed within a set time – this may be a day, week or month, depending on the context of your role. 
	[image: ]	Watch
[bookmark: _Toc22215629][bookmark: _Toc22813246][bookmark: _Toc22896775]Video: Getting started with Trello
Trello is a free online planning tool that allows you to create to do lists, set up reminders and create notes. Watch the following video to learn how to use this tool:
Getting Started With Trello (YouTube 04:55 mins)
[image: ]
https://www.youtube.com/watch?v=xky48zyL9iA
[bookmark: _Toc22896776]Communication skills
You’ll also need effective communication skills when dealing with clients and users. This may range from writing emails and reports, having meetings or demonstrating the website.
	[image: ]	Watch
[bookmark: _Toc21521295][bookmark: _Toc22896777]Videos: Communication skills
The following video collection and courses from LinkedIn Learning include information about communication strategies that you can use when communicating with clients and users. You can watch the whole course, or just the parts that you need:
Communication Foundations (LinkedIn Learning 01:24 hrs)
Writing Email (LinkedIn Learning 01:13 hrs).
Writing business reports (LinkedIn Learning 01:57 hrs).
[bookmark: _Toc22896778]Website design principles
Before you jump in and start creating your website, it’s important to have a good understanding of web design principles. These can include things like ensuring that you’re using quality images and content to using design principles in the layout.
A good place to start is with the Web Style Guide. This online book has quite a lot of information about designing and structuring websites and web pages.
	[image: ]	Collaboration
[bookmark: _Toc22896779]Activity 1.1: Website design principles
There are many online articles on website design principles. Research on this topic and discuss your findings with your class.
	[image: ]	Practice activity
[bookmark: _Toc22896780]Activity 1.2: Workplace health and safety (WHS)
Estimated duration: 	1 hour 
Research online to find WHS requirements relevant to the ICT industry and in particular how they relate to you when developing websites. Discuss these with your class.
[bookmark: _Toc22896781]1.3 Markup languages
Although you’ll be using a web authoring tool, you still need to have an understanding of markup languages and how to use them. Often, you’ll be required to make changes to the markup code. It’s also useful for troubleshooting to be able to understand the code so that you can find the error more easily.
The current industry standard markup language is HTML5, however there are a number of other languages in use, such as XHML and XML.
	[image: ]	Resources
[bookmark: _Toc11228378][bookmark: _Toc22896782]Additional resources on HTML5
Some good places to find information on using HTML5 are W3Schools and LinkedIn Learning.
HTML tutorial - W3Schools
HTML Essential Training (LinkedIn Learning 05:43 hrs).
[bookmark: _Toc8127038][bookmark: _Toc16750780][bookmark: _Toc8127042]	[image: ] 	Practice activity
[bookmark: _Toc21091458][bookmark: _Toc22129532][bookmark: _Toc22896783]Activity 1.3: Identify markup languages
Estimated duration: 	30 minutes 
Search the internet to find out what these markup languages are used for:
1. DHTML


2. SGML


3. XML


[bookmark: _Toc22896784]1.4 Types of web authoring tools 
There are many web authoring tools available to use; a few of them are listed in the table below. You are not required to use Dreamweaver or Visual Studio to complete the activities in this workbook. However, this workbook will provide references to tutorials for those authoring tools. 
If you need to find information or tutorials on other software or techniques that aren’t listed here, have a look on LinkedIn Learning, YouTube or the vendor’s website.
Table 1: Examples of web authoring tools
	Name
	Description

	Dreamweaver 
	Adobe Dreamweaver comes with templates, CSS styles, layouts, server-side scripting and database support, themes, and inbuilt Site and FTP Management.
Download Dreamweaver (Access to Dreamweaver is via a paid monthly subscription, although as a TAFE student, you would pay the Student price)

	Visual Studio
	Visual Studio is an Integrated Development Environment (IDE) available from Microsoft, with a free community version. It also includes a website editor and designer that allow web pages to be authored by dragging and dropping widgets.
Download Visual Studio Community (free version)

	Coffeecup HTML Editor
	Coffeecup allows you to create both HTML and CSS files from scratch. You can also use various designs and templates.
There is the Open from Web feature, which you can use to open any website from the web and use it as a template.
It also has a useful Components Library feature that you can use to save different elements and a built-in FTP client.
Download Coffeecup (paid version)



	[image: ]	Collaboration
[bookmark: _Toc22896785]Activity 1.4: Research commercial programs for building websites
Estimated duration: 	30 minutes 
Research online to find at least two commercial programs for building websites. Discuss the differences and benefits of these commercial programs in your class.
[bookmark: _Toc5624794][bookmark: _Toc22896786]1.5 Set preferences for a web authoring tool
It is important to get familiar with a web authoring tool to be able to create websites effectively and efficiently. You can usually view your website in different views, including being able to access the markup language.
 Complete the following activities to learn how to start using a web authoring tool.
	[image: ]	Resources
[bookmark: _Toc441423][bookmark: _Toc5624795][bookmark: _Toc22896787]Activity 1.5: Learn about workspaces
Estimated duration: 	1 hour 
To learn how to get started with Dreamweaver or Visual Studio, complete one of the following tutorials:
Dreamweaver Workspace tutorial 
Introduction to Visual Studio tutorial (LinkedIn Learning 01:20 hrs).
	[image: ] 	Practice activity
[bookmark: _Toc11228387][bookmark: _Toc22896788]Activity 1.6: Set up preferences
Estimated duration: 	1 hour 
Complete one of the following tutorials to learn how to set preferences in your web authoring tool:
Dreamweaver setting preferences tutorial
Chapter 6: Configure the Editor Settings (Visual Studio) (LinkedIn Learning 21:43 mins)


[bookmark: _Toc22896789]Topic 2: Create and save files
 


[bookmark: _Toc22896790]2.1 Overview
It is important to keep your website setup neat, tidy and in the orderly structure for it to work at peak performance. Managing websites that have been setup correctly is easy. The correct structure must be maintained in both local and server directories. Besides the correct structure, websites should contain files with correct types and follow naming conventions.
Imagine a scenario where you have to manage a website that contains 200 to 300 files. Having all your files in one folder might make the links easier to find, but having 200 or 300 files in the one spot will make the web server run slower as it has to deal with so many files at once.
This topic will look at the different file types available for websites and how to upload website files to a web server. 
In this topic you will learn about:
creating a proper directory structure
choosing a proper name and extension when saving files
using features of a web authoring tool to define a site
uploading site files to a web server.
[bookmark: _Toc5624799][bookmark: _Toc22896791]2.2 Create a directory structure
There are certain default rules that a product like Dreamweaver adopts when constructing a website. It is a good rule to use a similar structure in your web authoring tool when setting up any site, such as having a separate folder for images, style sheets, templates, library items, JavaScript files and so on.
Unless your site has only a handful of pages, you should think about how visitors will go from a general page (your root page) to a page containing more specific content. Do you have enough pages around a specific topic area that it would make sense to create a page describing these related pages (for example, root page -> related topic listing -> specific topic)? Do you have hundreds of different products that need to be classified under multiple category and subcategory pages?
Every web design project or site should have a directory structure with content organised, optimised and stored in the appropriate folder or directory. All folder and file naming should follow a consistent naming convention.
There are various types of files that are used on the web. They include web pages, images, animation, sound, video, documents and scripts. When working with these files in your site, you should try to make sure they are all stored in different folders so that you or a person that comes along after you, have a good idea where they are. For example, the images are all stored in the images folder.
This may be stressed several times in different parts of these notes, but it is important to understand, you can move files and folders around in different ways, either through the authoring tool interface or through your operating system’s file manager, such as Windows Explorer or Apple Finder. The advantage of moving files and folders for your site through the web authoring tool is that any files, images, audio or video will remain linked to the pages as they are moved around. The authoring system is designed to do this, BUT if you move the files around with Windows Explorer or Apple Finder, you will lose those links. Then you will have to go back into the web authoring tool and relink each moved file back to the page that it belongs to, which can be very time-consuming.
	[image: ]	Resources
[bookmark: _Toc5624800][bookmark: _Toc22896792]Activity 2.1: Learn about website structure
Estimated duration: 	30 minutes
To learn more about website structure, read the article on Site File Structure from the Web Style Guide.
[bookmark: _Toc5624801][bookmark: _Toc22896793]2.3 Naming conventions
How you name your files is important. Good file and folder names make developing your site easier (especially when you work with other people). They also help site visitors find your files. If you are working with other people, it is a good idea to discuss how you will name your files. 
The following tips apply to all files used on the web – HTML files, images, Flash movies, and so on. 
Table 2: Naming convention for files used on the web
	Tip
	Reason
	Example

	Give files unique, meaningful names. 
	Because you cannot put two files with the same name in one folder, all filenames need to be different. Use filenames that indicate the contents of the files. 
	feedback_button.gif instead of button3.gif 
class-pet.jpg instead of roo-roo.jpg 

	Use meaningful folder names. 
	Folders help you organise content. If their names are not meaningful, they will be less helpful. 
	images instead of folder_2 

	Use lowercase letters instead of uppercase (capital) letters. 
	Using a mix of uppercase and lowercase letters increases the possibility of broken links because some web servers differentiate between upper and lowercase. 
	class_home.html instead of Class_Picture.html 

	Use file extensions (.html, .gif, .jpg) consistently. Although you can use either .htm or .html, you should be consistent about using one or the other. 
	Using a mix of file extensions also increases the possibility of broken links. 
	index.html and directions.html instead of index.html and directions.htm 

	If you are working on a Macintosh, make sure you always include a file extension. 
	Although Windows requires file extensions, Macintosh does not. Web browsers need file extensions to display files. 
	index.html instead of index 

	Use a hyphen (-) or an underscore (_) instead of a space. 
	Some web browsers do not recognise spaces. 
	my-dog.gif or my_dog.gif instead of my dog.gif 

	Use letters and numbers. 
	Many special symbols are not recognised by web browsers. 
	my2friends.gif instead of me&friends.gif 

	Keep filenames as short as possible. 
	Not only does this help prevent broken links, but some web servers will cut off names at 25 characters. 
	park_directions.html instead of directions_to_the_fourth_street_park_plus_a_map.html 


[bookmark: _Toc5624802][bookmark: _Toc22896794]2.4 Web page extensions
Table 3: Common file extensions used on the web
	File extension
	Description

	.html and .htm
	There is no difference between these two extensions. .html was the original extension for HTML pages on Unix Web hosting machines. It references any file that is HTML (or XHTML). .htm was created by Windows/DOS because of its requirement for three character extensions. It also references HTML (and XHTML) files and can be used on any Web server, regardless of operating system.
index.htm and index.html – This is the default page in a directory on most web servers. 
For example, http://www.mysite.com.au/index.html will go to the same place as http://www.mysite.com.au/. Some web servers also call this page ‘default.htm’, and you can change the filename if you have access to the server configuration.

	.css
	Cascading Style Sheets (CSS) allow you to apply styles to web pages.

	.php
	Hypertext Preprocessor (PHP) is a general-purpose server-side scripting language originally designed for web development to produce dynamic web pages.

	.asp and .aspx
	Active Server Pages (ASP), also known as Classic ASP or ASP Classic, was Microsoft's first server-side script engine for dynamically generated web pages.

	.shtm and .shtml
	This file type indicates an HTML file that should be viewed with the SSI interpreter. SSI stands for Server Side Includes. These allow you to include one Web page inside another and add macro-like actions to your websites.

	.jpg
	The JPG or JPEG file format is meant for photographic images. If an image has photographic qualities, i.e. no expanses of flat colour, it is well suited to be a jpg file. Photographs that are saved as JPG files will generally be smaller than the same file saved in a GIF format.

	.png

	The PNG or Portable Network Graphic is a graphic file format made for the Web. It has better compression, colour, and transparency than GIF files. PNG files do not necessarily have to have the .png extension, but that is how you will most often see them.

	.webp
	WebP is a modern image format that provides superior lossless and lossy compression for images on the web

	.pdf

	Adobe Acrobat Portable Document Format files. This is a very good portable format for presenting textual documents. 

	.js

	A .js file is a JavaScript file. You can load your JavaScript files into the Web page itself, or you can write it in an external file and load it from there. If you write your JavaScript into the Web page, you will not see or need to use a .js extension, as it will be part of the .html file, usually embedded in the head of the document, but not always.


	[image: ] 	Practice activity
[bookmark: _Toc22896795]Activity 2.2: Create files
Estimated duration: 	30 minutes 
Complete one of the following tutorials to learn how to create files in your web authoring tool:
Create and open files (Dreamweaver)
Getting Started with Visual Studio 2017 – Building your first app
[image: ]
https://www.youtube.com/watch?v=hhl8gikVSJI
[bookmark: _Toc5624804][bookmark: _Toc22896796]2.5 Define a site in the authoring tool
When you are working in a web authoring tool, you must define the site you are going to work on. 
Defining a site lets you build a website in a folder on your computer as it might appear on a web server. Once the site is defined, it allows the authoring tool to manage and maintain the files and folders in the defined site.
This means that if you wish to move an image or file within the site, you can do it through the authoring tool. The links to files such as HTML pages, images, script files in the programming code can be maintained and updated in various pages where they have already been written in if you move the file within the definition of the site.
Note: When moving files around in your defined site do not try to use your computer’s normal file maintenance tool, for example, Windows Explorer or Finder, instead of your authoring tool. Moving files around outside of the authoring tool will lose connections to the files and folders and will make it difficult to have a fully functioning website.
	[image: ] 	Practice activity
[bookmark: _Toc5624805][bookmark: _Toc22896797]Activity 2.3: Setup directory structure
Estimated duration: 	30 minutes 
Complete the following tutorials and practise setting up a local version of your site to store website files
Dreamweaver:
· How sites work
· Set up local site
Visual Studio:
· Learn about projects and solutions
· Chapter 2: Getting Comfortable with the Visual Studio IDE (LinkedIn Learning 30:51 mins).
[bookmark: _Toc5624806][bookmark: _Toc22896798]2.6 Upload files to the server
Uploading a file or a whole site to a web server can be done in many different ways. Most authoring tools have a built-in upload/FTP ability.
[bookmark: _Toc366762222][bookmark: _Toc367009119][bookmark: _Toc5624807][bookmark: _Toc22896799]FTP client software
FTP is an acronym for File Transfer Protocol. FTP is used to transfer files between computers on the most kinds of networks.
	[image: ] 	Practice activity
[bookmark: _Toc5624808][bookmark: _Toc22896800]Activity 2.4: Describe FTP and its functions
Estimated duration: 	30 minutes 
Research online to find out more information about FTP and its functions.
[bookmark: _Toc5624809][bookmark: _Toc22896801]Activity 2.5: Set up FTP settings
Estimated duration: 	30 minutes 
Complete one of the following tutorial to learn how to set up FTP:
Connect to a publishing server in Dreamweaver
Publish a Web app to a web site using Visual Studio.
[bookmark: _Toc5624811][bookmark: _Toc22896802]Activity 2.6: Transfer content of a website to a web server
Estimated duration: 	30 minutes 
Create a directory structure of a local website that contains the following files:
· Ten images for work, sport and family
· One CSS file
· Five pages called home, contact, work, sport and family
Review your local website structure with your teacher before uploading its content to a web server
	[image: ]	Collaboration
[bookmark: _Toc22896803]Activity 2.7: Research security procedures in uploading files
Estimated duration: 	30 minutes 
Research online to find security procedures in uploading files. Discuss security topics such as setting up permissions and creating backup in your class.


[bookmark: _Toc22896804]Topic 3: Add content to web pages
 


[bookmark: _Toc22896805]3.1 Overview
Getting the content into a website through an authoring tool can become a familiar task after a short period. The basics such as inserting images and text after a few attempts will become as familiar as working with a word processor.
This topic will cover the basics of working with content within a web authoring tool. 
In this topic you will learn about:
· styling content
· inserting text
· inserting images
· creating simple forms.
[bookmark: _Toc22896806]3.2 Styling content
Hyper Text Markup Language (HTML) language is the main language on the web to describe the structure of information. Cascading Style Sheets (CSS) is the main web language used to style HTML elements on web pages. CSS can change the display of HTML elements on screen, paper, and other media.
	[image: ] 	Practice activity
[bookmark: _Toc877353][bookmark: _Toc11228380][bookmark: _Toc22896807]Activity 3.1: CSS Introduction
Estimated duration: 	1 hour 
Complete the following tutorials to learn about CSS syntax:
· Basic CSS Introduction 
· CSS Syntax
[bookmark: _Toc22896808]Activity 3.2: Work with CSS using a tool
Estimated duration: 	1 hour 
Complete the following tutorials and practise using your web authoring tool to work with CSS:
· Set up CSS Style Preferences
· Laying out pages using CSS Designer
· Coding Environment
[bookmark: _Toc22896809]Activity 3.3: Style web pages with CSS
Estimated duration: 	45 minutes 
Follow the tutorial on how to style web pages and download the sample files to practise styling web pages using Dreamweaver.
[bookmark: _Toc22896810]3.3 Working with text and images
Text and images are the basic elements of almost every website. You add text just as you would in a word processing program, and you add images by inserting them from an existing file.
[bookmark: _Toc22896811]Adding text 
Adding and modifying text works much like a word processing program. You add text by using the keyboard or by pasting from another document. You modify text by using the Property inspector. The Property inspector features icons like those found in word processing programs, such as Bold, Italic, Left Alignment, and Right Alignment. 
	[image: ] 	Practice activity
[bookmark: _Toc5624820][bookmark: _Toc22896812]Activity 3.4: Style text
Estimated duration: 	1 hour 
Read the following tutorials and practise styling text using CSS and Dreamweaver: 
· CSS text styles
· CSS font styles
· Style fonts with Dreamweaver
[bookmark: _Toc22896813]Adding images
You can insert any image into a web page, as long as it is accessible to Dreamweaver and in a web format. Most images in web pages are either GIFs, JPEGs or PNG files.
	[image: ] 	Practice activity
[bookmark: _Toc22896814]Activity 3.5: Styling images
Estimated duration: 	1 hour 
Read the following tutorials and practise styling images using CSS and Dreamweaver: 
· Styling images 
· Working with background images 
· Dreamweaver and images 
[bookmark: _Toc22896815]Activity 3.6: Add text and images in Dreamweaver
Estimated duration: 	45 minutes 
Follow the tutorial on styling text using Dreamweaver and use the sample files to practise styling text and images using Dreamweaver.
[bookmark: _Toc22896816]3.4 Working with simple forms
You can use forms to interact with or gather information from site visitors. With forms, visitors can provide feedback, sign a guest book, take a survey, or place an order for merchandise. In web authoring tools, you can create a variety of form elements, such as text fields, password fields, radio buttons, checkboxes, pop-up menus, and clickable images (such as a Submit button). 
[bookmark: _Toc22896817]Form elements
Form fields
Form fields enable site visitors to enter text into a form. Form fields include the following: 
· Text fields, in which a visitor types a response 
· File fields, in which a visitor types the path of a file to upload to your server
Text fields
Text fields provide a space in which visitors can enter text.
File fields
A file field enables site visitors to select a file on their computers (such as a word processing document or graphics file) and upload it to your server. A file field looks like other text fields, except it also contains a Browse button. The visitor either types the path to the file they want to upload or uses the Browse button to locate and select the file.
Checkboxes and radio buttons
Visitors click a checkbox or radio button to make a choice. With checkboxes, visitors can select one or more options from a group of options. With radio buttons, visitors can select only one option from a group of options. Radio buttons are typically used in groups.
Lists and menus
Lists and menus allow visitors to select options from a list or pop-up menu. With a scrolling list, you can display multiple options in a confined space and allow visitors to select multiple items. Visitors can select only one item from a pop-up menu.
Jump menus
A jump menu is a pop-up menu in a document, visible to your site visitors, listing options that link to documents or files. With jump menus you can create links to documents in your Web site, links to documents on other Web sites, e-mail links, links to graphics, or links to any file type that can be opened in a browser.
	[image: ] 	Practice activity
[bookmark: _Toc22896818]Activity 3.7: Styling forms
Estimated duration: 	30 minutes 
Read the following tutorials and practise styling forms using CSS: 
· Basic form elements
Styling forms

[bookmark: _Toc22896819]Topic 4: Organise web content
 


[bookmark: _Toc22896820]4.1 Overview
There are many ways to organise content on web pages. Some content may be positioned at a specific location on a web page. Other content may be presented in a tabular or multi-column format. Arranging content on a website is usually referred to as setting the layout of a website. 
This topic will cover HTML elements and CSS properties used to organise content on websites. 
In this topic you will learn about:
working with tables
positioning content
designing a multi-column layout.
[bookmark: _Toc22896821]4.2 Working with tables
[bookmark: _Toc22896822]Inserting a table on a page 
You can insert a table anywhere on a page, including within another table. You can quickly insert a standard table with three rows and three columns, or you can modify options to insert a custom table. 
When you insert a table, a good idea is to set a header property for a row or column if you will use that row or column to provide labels for the information in the table. A header makes the table more accessible to people with visual impairments because screen readers can recognise that a header contains labels. (Note that you must set a header row or column to provide such accessibility. It is not sufficient to use bold or centred text.) 
	[image: ] 	Practice activity
[bookmark: _Toc22896823]Activity 4.1: Inserting and styling tables
Estimated duration: 	30 minutes 
Read the following tutorials and practise styling tables using CSS and Dreamweaver: 
· Insert a table in Dreamweaver
· Styling tables
[bookmark: _Toc22896824]Activity 4.2: Design tables 
Estimated duration: 	45 minutes 
Follow the Present content with tables tutorial and practise designing tables in Dreamweaver. 
[bookmark: _Toc22896825]4.3 Working with layout 
Each web page may contain many sections. Most pages have the content divided into at least four sections – header, navigation, main content and footer. There are numerous layout designs you can use in building your web pages. Good layout design is always simple and visually attractive. Layout in HTML can be designed using div elements and HTML5 semantic elements such as header, footer, nav, article, aside and section. Table elements must not be used to create a page layout. 
There are different ways to organise a page layout in multiple columns. The multi-column layout can be achieved using CSS. The most common CSS property to use in building a multi-column layout is the float property. CSS3 offers new layout modes using flexbox and grid. HTML elements can also be individually placed in a specific location using CSS properties such as display, position, and align.
	[image: ] 	Practice activity
[bookmark: _Toc22896826]Activity 4.3: Positioning elements
Estimated duration: 	30 minutes 
Read the following tutorials and practise positioning elements using CSS: 
· display property 
· position property 
· align property 
[bookmark: _Toc22896827]Activity 4.4: Designing multi-column layout
Estimated duration: 	1 hour 
Read the following tutorials and practise designing multi-column layout using CSS with: 
· the Boxmodel properties  
· floats
· Flexbox model 
· grid layout 
· the position property 
	[image: ] 	Practice activity
[bookmark: _Toc22896828]Activity 4.5: Spacing and positioning
Estimated duration: 	30 minutes 
Read the tutorial and practise positioning elements using CSS and Dreamweaver
[bookmark: _Toc22896829]Activity 4.6: Design layout
Estimated duration: 	45 minutes 
Read the tutorial and design layout using CSS in Dreamweaver. 
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[bookmark: _Toc22896830]Topic 5: Create simple navigation
 


[bookmark: _Toc22896831]5.1 Overview
There are many ways to navigate to content on a website. Most websites have a navigation bar that contains menu links. It allows a persistent mechanism to switch and explore content. Usually, each menu link will direct users to another (web) page within the website or a page on a different website. Sometimes the menu link will direct users to a section within the same page. Another much-less common form of navigation is through a site map. 
This topic will cover different types of navigation and design navigation on a website. 
In this topic you will learn about:
· site maps
· different types of navigation and styles
· creating and styling navigation.
[bookmark: _Toc22896832]5.2 Site maps 
Website navigation is essential in website development. It allows users to explore the website and find content. Website navigation planning is a very important step to ensure a proper website and navigation structure. Website sitemap diagrams are used to depict the website’s purpose, navigation, and its overall structure. See some examples of sitemaps.
When drawing a site map to plan your site, you can be as simple or as complex as you need to be. It can as simple as pencil and paper or a more complex version created in a graphics editor such as Adobe Photoshop or Visio. Here’s an example of a site map:
[image: map]
 Figure 1 – example of a sitemap 
Under the homepage box, draw a second level containing additional boxes for every major section of your site, beginning with the obvious sections for About or Contact. Beyond these, add boxes for the main sections of your website. These vary, but they might include Services, Products, FAQs, etc.
Draw lines between each box (web page) and the homepage to indicate that they should be linked directly from the homepage.
Under each section, add boxes (at a third level) for additional pages you need in each section and draw lines from those boxes to the section box. For example, under a Products box, you may want a box for each of the products or category of products that you sell.
For a large website, continue creating boxes at subsequent levels to represent web pages and draw lines to connect them to other pages until you have every page you want on your website organised and listed.
This type of sitemap is not to be confused with the sitemap.xml recommended by Google and other search engines to help speed up the indexing of your website’s pages. This is a file used by web crawlers to identify and report back to a search engine the pages that are linked to the website. 
Usually, this sitemap is created once the site has gone live and the website URL can be verified and added into the generation of the sitemap (Figure 2). 
The process involves the sitemap generator looking at each page of your website and then following all the links through the website, maps the pages and how they link to each other. You then upload the finished sitemap to the web server, which then allows search engines, such as Google, to pick up the XML sitemap and index the pages into their system. 
[image: ]
Figure 2 XML-sitemaps interface
These online sitemap generators, such as the one shown above from the hugely popular xml-sitemaps site, comes with an easy to use interface and explanation.
	[image: ] 	Practice activity
[bookmark: _Toc22896833]Activity 5.1: Defining a website sitemap
Estimated duration: 	1 hour 
Find a website without a sitemap and define the navigation structure of the website using a sitemap. You may find and use a tool to create the sitemap or manually create it. 
[bookmark: _Toc22896834]5.3 Create links to pages
Before creating website navigation using links, you need to understand the importance of good navigation design. A website with good navigation will help users to find content easily in a short time. 
In HTML, there are several types of links you can make on a webpage. The following list contains the different types of link: 
· Internal links (document-relative pathname link or site-root-relative pathname link) that go to another page in your site. 
· External links (absolute pathname link) that go to another site. 
· Named Anchor links that go to a specific position on a page in your site. 
· E-mail links that open a blank e-mail message window instead of linking to a page. 
You can apply links to either text or images.
	[image: ]	Collaboration
[bookmark: _Toc22896835]Activity 5.2: Good navigation design
Estimated duration: 	30 minutes 
Research what makes good navigation on a web page, finding some examples. Discuss with your class.
	[image: ]	Practice activity
[bookmark: _Toc22896836]Activity 5.3: Styling navigation
Estimated duration: 	1 hour 
Read the following tutorials to learn about styling navigation using CSS 
· Styling links
· Using display inline-block to style navigation 
· Better way to style navigation.
[bookmark: _Toc22896837]Activity 5.4: Linking and navigation 
Estimated duration: 	1 hour 
Read the following tutorials to learn about creating navigation 
About linking and navigation
Creating image maps 
Linking in Dreamweaver
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[bookmark: _Toc22896838]Topic 6: Test websites
 


[bookmark: _Toc22896839]6.1 Overview
You have built your website and are about to launch it on the web, but can everyone see it the way that you do?
Have you followed all the proper rules and regulations of web design or have you cut a few corners without realising it? 
Website testing allows you to check that you have the correct code, in the correct place so that you can have the maximum amount of benefit to your users for the work that you have put in. 
This topic will cover website testing, how it works and how you can use it to your advantage.
In this topic you will learn about:
· validating websites against standards
· performing link testing
· performing browser testing.
[bookmark: _Toc22896840]6.2 Validate websites 
HTML validators operate by comparing the mark-up on a web page to the World Wide Web Consortium (W3C) standards. The W3C's primary activity is to develop protocols and guidelines that ensure long-term growth for the Web. W3C's standards define key parts of what makes the World Wide Web work.
The W3C standards vary depending on the declared version of your document and so the validator will start by reading the DOCTYPE declaration to see which set of standards to apply.
Once the validator has read the page and determined the applicable standards, it looks for such things as missing opening or closing tags, missing quotation marks and other hand-coding errors. The validator then provides a report indicating that the coding is correct or not. Errors are noted in a list.
Sometimes one error, such as neglecting to close a tag, can cause a cascade of errors through the page, producing dozens or even hundreds of noted errors. However when the page author addresses the first error listed, it will also eliminate the cascaded errors.
	[image: ]	Practice activity
[bookmark: _Toc22896841]Activity 6.1: Validate a website using W3C validator
Estimated duration: 	30 minutes 
Perform markup validation for some web documents created in previous activities using W3C validator and keep note of the validation error messages.
[bookmark: _Toc22896842]Activity 6.2: Validate website in a web authoring tool
Estimated duration: 	30 minutes 
Perform markup validation for some web documents created in previous activities using your web authoring tool and keep note of the validation error messages. Refer to the video to learn how to use Dreamweaver to perform validation and fix errors. 
[bookmark: _Toc22896843]6.3 Check links
A link checker looks for issues in links, anchors and referenced objects in a web page, CSS style sheet, or recursively on a whole website. For best results, it is recommended to first ensure that the documents are checked using valid HTML markup and CSS.
	[image: ]	Practice activity
[bookmark: _Toc22896844]Activity 6.3: Test links in Dreamweaver
Estimated duration: 	30 minutes 
Refer to the tutorial to learn about link testing in Dreamweaver. Perform links testing for some web documents created in previous activities using Dreamweaver.
[bookmark: _Toc22896845] Activity 6.4: Validate links using W3C validator
Estimated duration: 	30 minutes 
Perform link testing for some web documents created in previous activities using W3C online link checker tool. Keep note of validation error messages.
[bookmark: _Toc22896846]6.4 Check websites in different browsers
The comment constantly made to developers by their clients is, ‘It doesn’t look right to me; I don’t see that or I don’t see what you’re seeing.’
It isn’t until you talk to them or sit down with them and realise that there can be a few things going on:
1. They’re using a third party plugin that changes their browser in some way, or prevents a window opening or the downloading/activation of JavaScript.
2. They’re using an older or a very obscure browser that you might not have thought of. Examples include Kazehakase, SeaMonkey or Shiretok.
3. You might just have a user error.
Essentially you can’t control the first or the last issue, but you can control the second by doing some testing work. These days you do not have to have 11 different web browsers on your machine to test them all out. You can use an online service or a dedicated program to do cross-browser testing of your developed website.
	[image: ]	Practice activity
[bookmark: _Toc22896847]Activity 6.5: Find common browsers used for accessing the web
Estimated duration: 	30 minutes 
Research online to find some common contemporary web browsers. 
[bookmark: _Toc22896848]Activity 6.6: Preview pages in Dreamweaver
Estimated duration: 	30 minutes 
Read about previewing pages in different browsers and devices using Dreamweaver at: 
· Preview pages in Dreamweaver. 
· Preview on different devices
Perform compatibility tests across multiple browsers and devices for some web documents created in previous activities using Dreamweaver and an online browser compatibility testing tool such as Browser Shots. Keep note of any inconsistency found.
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[bookmark: _Toc22896849]Topic 7: Review a website
 


[bookmark: _Toc22896850]7.1 Overview
The technological world of today is in constant change, and it should be a top priority to ensure all websites are reviewed and maintained to today’s high web standards, as recommended by W3C. 
This topic will cover web standard policies, their implications on websites, and reviewing websites.
In this topic you will learn about:
collecting data for analysis
analysing user feedback and data.
There are organisations and policies that set a web standard for creating and maintaining websites. It is important to understand the impact of these organisations and policies in the Information and communications technology (ICT) industry. 
[bookmark: _Toc22896851]7.2 Collect data for analysis
The internet is all about customer acquisition. Attracting and keeping customers poses a challenge to many businesses. Customers are often loyal to businesses that provide a better level of service in today’s competitive global marketplace. Collecting customer feedback is a great way to measure customer satisfaction and identify areas for improvement.
There are many ways to collect customer feedback for a website. Feedback can be collected through surveys, contact forms, emails, and automatic online tools. 
	[image: ]	Resources
[bookmark: _Toc22896852]Resources on privacy and ethics
Read the following sites and determine the privacy requirements for collecting data through websites and web applications.
Online privacy law in Australia 
W3C web privacy best practices.
The Australian Computer Society has a Code of Ethics that relate to those working in ICT.
Go to their website to read about the ACS code of ethics and how it applies to creating websites.
[bookmark: _Toc22896853]Automatic data collection tools
One of the most popular and useful analytics packages is Google Analytics. Google Analytics can be used to measure the performance of your website. It helps you analyse visitor traffic and serves as a platform that connects to every page on your website. In summary, it gives you the insights you need to make changes to your website so you meet your performance requirements.
There are four components to how the Google Analytics system works. Data collection, configuration, data processing and reporting. To track a website, Google Analytics uses a small snippet of JavaScript code. You place this code on every page of your website and when a user arrives, the code activates and collects data on how the user engages with your site. 
Some of the data comes from the website itself, like the URL of the pages that the user is viewing. The JavaScript can also collect information on what content is viewed and for how long. All this information is then pushed to Google Analytics servers to await processing. Google looks at each piece of data as an interaction or a hit, and every time your user visits a new page on your site, the code collects and sends new or updated information about the user's activity. 
Once Google has all this information, they will start processing it, and this can take anywhere from four to twenty-four hours. You are going to be accessing reporting through the Google Analytics web interface, and it is there that you can interact with all of your data.
As you start to interact with data on Google Analytics, you will come across some definitions specific to how Google organises your data. The first is dimension. This is a descriptive attribute or characteristic of data. Browser, landing page and campaign are all examples of default dimensions in Google Analytics. Another example would be a geographic location having dimensions, such as a city name or state. You also have a browser, exit page, screens and sessions, which are all other examples of dimensions that are going to appear by default in Google Analytics.
You can track the event (a type of hit) for a website to identify how many hits you will have for the website. From here, you might set up a goal, allowing you to measure how well you will be fulfilling your business objectives. You can set up individual goals to track discrete actions, like getting people to visit at least three pages of your site.
Every time a user completes a goal, a conversion is logged into your Google Analytics account. So think of a goal as potentially a series of actions that must happen for you to consider it a conversion event. A hit is an interaction that results in data being sent to Google Analytics. Common hit types include page tracking, event tracking, and e-commerce tracking.
Another one that you will often see is source and medium. The source is the origin of your traffic, such as a search engine, such as Google, or a domain name, such as mysite.com.
The medium is the general category of the source. For example, it could be an organic search, in the case of Google, or it could be social, in the case of Facebook. It could be a cost per click search or even a referral from another website. The source/medium that you'll see together quite frequently is a dimension that combines the two. 
[bookmark: _Toc22896854]7.3 Analyse user feedback and data
Relevant and correct content is important to your website user. Before you know how to improve relevant, personalised content that will resonate with the user, you will need to analyse data and identify trends. 
User feedback collected through surveys, contact forms, and emails can be easily interpreted. The feedback is usually about errors on the website, incorrect or missing content, website usability, and suggestions for improvement. 
Data collected using a tool can be harder to interpret. This data usually has a different purpose than user feedback. This kind of data is usually an indicator of website traffic (i.e. a number of visitors), a user’s action such as duration of stay and number of pages visited, and popular pages.
Regardless of the data collection method, all data needs to be analysed using correct strategies and techniques. 
	[image: ]	Resources
[bookmark: _Toc22896855]Additional resources on data analysis methods
Read an article on data analysis methods to learn about some methods you can use in your site. 
	[image: ]	Watch
[bookmark: _Toc11228379][bookmark: _Toc22896856]Video: Data analytics
Watch the following course from LinkedIn Learning to learn about data analytics. You can watch the whole course, or just the parts that you need:
Data Analytics for Business Professionals (LinkedIn Learning 01:17 hrs)
[bookmark: _Toc22896857]7.4 Review cost implications
After analysing data and trends, you can then make recommendations to improve and add content to meet organisational requirements. When making a recommendation, you must also consider time and cost factors in implementing changes.
Read the article How much does it cost to maintain a website?, which gives some insight to the costs of building and maintaining a website.







[image: ]

Document title	Version 1.0	Page 1 of 3
Disclaimer: Printed copies of this document are regarded as uncontrolled. Please check http:// to ensure this is the latest version. 


© 2011 Department of Education and Communities, TAFE NSW eLearning Hub | Version: 0.0 | Created: dd/mm/2011

Document title: CI_WebsiteBuildAndReview_SW_1of1
Resource ID: TBS_18_018_CI_WebsiteBuildAndReview_SW_1of1	Page 59 of 60
© TAFE NSW 2019
[bookmark: _Toc11228372][bookmark: _Toc22896858]Topic 8: Maintain a website
 


[bookmark: _Toc11228373][bookmark: _Toc22896859]8.1 Overview
Websites need updating because content such as images, text content, links, meta-data, layout and colours (branding) are in constant change. Business requirements, search engine requirements and new technologies could be the difference between making or breaking a business. 
This is a never-ending job, so understanding the basics of websites and what needs to be updated (as a minimum) would be advantageous to any business wishing to stay ahead or at least on top of these changes.
This topic will cover standards related to website maintenance.
In this topic you will learn about:
· checking content
· fixing faults and errors
· website standards
· website optimisation.
[bookmark: _Toc11228374][bookmark: _Toc22896860]8.2 Check content
Website information must always be correct and kept up-to-date. Information on the website that may change over time, such as product price and contact number, must be maintained regularly so that users aren’t given misleading information. Spelling and grammar mistakes on website content must be avoided. Repairing broken links ensure that the website’s users will have a good experience.
Ensuring that a website is up-to-date is crucial to a business to maintain competitiveness. Fortunately, websites can easily be updated using web authoring programs. 
Copyright is an important issue related to website content. If you do not create the images or content yourself, then you do not have a right to use them to make a profit, for example using on a business website, unless you have written permission from the publisher and reference it. Some images are available through Creative Commons licences. A common practice to ensure your images and content are covered by copyright in Australian law is to place a copyright symbol (©), your company name and year in the footer of every page. Creative Commons is a website providing links to sound, music and images you can use under a Creative Commons licence. You need to check the licences of the content to be sure you can use it for your website. This will be dependent on whether or not the site is educational, personal or commercial.
A good tool to use to check website content to ensure it’s accurate, authentic and current is to use a checklist. The client or your organisation may also have specific protocols that need to be followed when checking content.
Some things that you could include on this kind of checklist include whether the spelling and grammar is correct and all provided content is included. You should also reference where the information came from or who is responsible for t, to ensure its authenticity.
	[image: ]	Collaboration
[bookmark: _Toc877354][bookmark: _Toc11228377][bookmark: _Toc22896861]Activity 8.1: Website content checklist
Estimated duration: 	15 minutes 
Discuss in class some items that would be useful to have on a checklist for checking the accuracy, authenticity and currency of website content.
[bookmark: _Toc22896862]8.3 Fix faults and errors 
When maintaining a website, you may be required to find and fix any faults and errors. These may be things like inaccurate content or broken links.
There will usually be debugger tools in the web authoring application you’re using that can help you with code problems. Otherwise, you may need to use some problem-solving techniques to find the issue.
	[image: ]	Watch
[bookmark: _Toc21521292][bookmark: _Toc22896863]Video: Problem-solving techniques
The following course from LinkedIn Learning discusses different problem-solving techniques. You can watch the whole course, or just the parts that you need:
Problem Solving Techniques (LinkedIn Learning 01:32 hrs)
	[image: ]	Resources
[bookmark: _Toc22129579][bookmark: _Toc22896864]Additional resources on troubleshooting
Read through the webpage Handling common HTML and CSS problems, which is a useful resource for troubleshooting.
[bookmark: _Toc22896865]8.4 Website standards
[bookmark: _Toc22896866]Website security standards
If you sell products and services on a website, you need to consider security of personal and private information. Often a privacy policy or statement is also included on a website, stating what information is collected and stored, and why. These policies describe what the site will do with the information they received. Often data is sold to marketing firms, so it is important to let the customer know what is and is not released. 
Encryption of personal data like names, address and credit card details is of high importance. Websites should use SSL (Secure Sockets Layer) for encryption and security of information. Consumers need to be able to trust that you are reputable. Including statements that you have SSL encryption (and using it) will help consumers learn to trust and, therefore, purchase from you. These days if you are not using https (encrypted site), many browsers will warn visitors to your site. If a site does not use this protocol, it can adversely affect your search engine rankings.
[bookmark: _Toc22896867]Website accessibility standards
W3C has created guidelines for making web content more accessible. Following the guidelines will give all users with diverse abilities equal access to the information and functionality of the website. It is also important from a legal point of view and is covered in Australia by the Disability Discrimination Act. All government and most corporate sites must meet a minimum standard of accessibility or face potentially expensive legal costs.
	[image: ]	Resources
[bookmark: _Toc22896868]Activity 8.2: Web accessibility law and policies
Estimated duration: 	1 hour 
Read the following articles about web accessibility law and policies:
A Cautionary Tale of Inaccessibility: Sydney Olympics Website
· Australian web accessibility laws and policies
· Latest version of the W3C Web Content Accessibility Guidelines used worldwide as the benchmark for determining appropriate access to all.
[bookmark: _Toc22896869]Web sustainability standards
The internet has a huge impact on the environment. Changing the design of a website, optimising its content and switching to another web server may be necessary for promoting web sustainability.  
	[image: ]	Resources
[bookmark: _Toc22896870]Activity 8.3 Green Internet and hosting
Estimated duration: 	1 hour 
Read the following articles about the green Internet and hosting:
· How to create a ‘greener web’
· Sustainable web design
· Web performance and sustainability 
	[image: ]	Practice activity
[bookmark: _Toc22896871]Activity 8.4: Perform sustainability test
Estimated duration: 	1 hour 
Select any website on the internet and perform an online sustainability test on it at Ecograder.
Read the article at Mightybytes to help you to understand and analyse the test result from Ecograder.
[bookmark: _Toc22896872]8.5 Website optimisation
Optimising a website means improving all facets of your site for search engine optimisation (SEO) purposes, thereby increasing the number of visitors and their conversion rate. 
Normally, people use search engines to search for products or services and follow the listings on the pages. They usually start at the top three to five listings, then glance to sponsored ads to the right. Therefore, the higher you are, the more hits you will get. 
Often the top three ads and ads on the right are ‘paid’ listings. ‘Natural’ or ‘organic’ unpaid listings appear below these. This is the position you want your business to have. 
SEO Tip 1: Create an original and informative page title for each page
This <title></title> tag in HTML coding tells users and search engines what the topic of the page is. It is considered by many to be the most important element in a page and should be unique to every page in your site.
Html code:
[image: ]
Figure 2 Using title tag for search engine optimisation
It displays in a browser’s window at the top, as well as the tab, helping visitors more easily navigate back to your page when using multiple tabs. It is also used as the description when bookmarking a page.
[image: ][image: ]Figure 3 Title tag displayed on a browser
The title also displays in the first line of search engines results – here is a created snippet from Google for the above business. All optimisation suggestions from the search engines have this as a priority.[image: ]
Figure 3: Title displayed in search engine results
SEO Tip 2: Create a description for each of your pages using the description <meta tag>
As you can see in the above snippet, a description meta tag is what Google might use to display in your search results. ‘Might’ means that Google also can choose relevant sections of your page’s visible text if it matches queries of searches. Note: the meta tags do not help search engine rankings but can provide additional information on the search engine’s results pages (SERP) for potential visitors. It is good practice to place meaningful descriptions on each of your pages using this tag.
[image: ]
Figure 5 Using meta tag for search engine optimisation
Making a good description tag:
Summarise each page’s content accurately.
Inform and interest viewers.
Make each page have a different description tag.
Make sure descriptions match the keywords likely to be used as search terms that customers use.
Do not write descriptions that do not relate to the page content.
Do not use generic descriptions like webpage or page.
Do not only place keywords in the description tag.
Limit it to no more than 160 characters, as Google truncates it.
Other practical internal optimisation tips
· Heading tags should be three to six word phrases that contain your important keyword phrases. The most important one is <h1>. 
· Do not use single keywords in your alt text (for images). Alt text should describe the image it is attached to. You can include a keyword phrase if it makes sense.
· Ensure all your image code uses the attributes tag (alt text). This allows you to specify text for the images that a search engine will index and use. This text also shows if for some reason the image cannot be displayed.
· Include as many references in your text as possible to the subject matter of ‘likely’ searches.
Advanced techniques
· Watch your page file sizes – pages should load in two to four seconds. 
· Use minification tools for your script and CSS files.
· Optimise images – these are usually the largest component of a web page.
· gzip all relevant files.
	[image: ]	Resources
[bookmark: _Toc22896873]Activity 8.5 SEO meta tags and keywords
Estimated duration: 	30 minutes 
Read the following articles about meta tags and keywords to learn more about these techniques for SEO:
· HTML meta tags
Using keywords
	[image: ]	Watch
[bookmark: _Toc22896874]Video: Improve the SEO of a website
Watch the following courses from LinkedIn Learning to learn more about SEO. You can watch the whole course, or just the parts that you need:
Using Accessibility to Improve SEO (LinkedIn Learning 02:29 hrs)
Analyzing Your Website to Improve SEO (LinkedIn Learning 01:47 hrs).


[bookmark: _Toc22896875]Summary
You have now completed the resources for Website build and review. In this workbook you learned how to:
plan a website
create and save files
add content to web pages
organise content on web pages
create simple navigation
test websites
review a website
maintain a website.
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